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Managerial Skills BB 101

Objective: To offer exposure of essential managerial skills to students and developing
these skills | the students.

Scheme: Internal evaluation shall be of 20 marks. Internal- 10 marks for written test

(Best of 2 out of 3), 10 marks will be for Project/Assignment/Presentation/Case Study
End semester exams will be of 80 marks will have 7 theory questions out of which
students will be required to attempt any 5 questions

Syllabus Unit I: Introduction 1o skills & personal skills Importance of competen
managers, skills of effective managers, developing self awareness on the issues of

emotional intelligence, self learning styles, values, attitude towards change, learning of
skills and applications of skills.

Unit 11: Problem solving and building relationship: Problem solving, creativity,
innovation, steps of analyvtical prablem solving, limitations of analytical problem solving,
impediments of creativity, multiple approaghes to creativity, conceptual blocks,
conceptual block bursting. Skills development and application for above arcas,

Unit III: Building relationship Skills for developing positive interpersonal
communication, importance of suppartive communication, coaching and counseling,
defensiveness and disconfirmation, principles of supportive communications. Personal
interview management. Skill analysis and application on above areas,

Unit IV: Team building: Developing teams and team work, advantages of team, leading
leam, team membership, Skill development and skill application.
Unit ¥: Empowering and delegating: Meaning of empowerment, dimensions of
cmpowerment, how to develop empowerment, inhibitors of empowerment, de legating
works. Skills development and skill application on above areas,
Unit VI: Communication related to course: How to make oral presentations, conducting
mectings, reporing of projects, reporting of case analysis, unswering in Viva Yoce,
Assignment writing.
Text Books

. V.5.P.Rao Managerial Skills Excel Books 2010, New Delhi

2. David A Whetten, Cameron Developing Management skills, PH 2008

3. Ramnik Kapoor Managerial Skills PathMakers  Banglore

4. Kevin Gallagher,  Skills  development for  Business and  Munagement

Students, O fiord 2000

5. Monipally, Muttthukutty Business Communication strategies Tata MeGraw
Hill. le

Referenee Books

1. Krishnamohan & Meers Banerjee, 1998, Developing Communication Skills, Mew
Delhi: McMillan India Lid.

2. Ragendra Pal & Korlahali 1.S. 1996. Essentials of Business Communication,
Mew Delhi: 1996: Sultan Chand & Sons,




Fundamentals of Management BB 102
Objeetive: To familiarize the student with the concepts and principles and functions of
management and the recent developments in manapement practice.

Scheme: 20 marks for internal evaluation. Internal- 10 marks for written test (Best of 2
out of 3), 10 marks will be for Project/ Assignment/Presentation/Case Study End semester
exams will be of 80 marks will have 7 theory questions out of which students will be
required to attempt any 5 questions

Svllabus

Unit I: Management concepts & Evolution: Definition - nature - scope and functions of
management. Importance of management, role of manager, management and
administration, functional areas of management, POSDCORB-Evolution of
management thought - Relevance of management to modern industry, Govt,
University, hospital & other institutions.

Unit TI: Planning : Meaning, fieatures, nature and importance of planning. Procedure,
types of planning, Techniques. Elements of planning, principles of planning. plarming
and control, types of plans. Objectives, MBO.

Unit I: Organizing: Nature - purpose - organizational structure - Theories of
organization - span of control - Line & stafl functions, Authority & Responsibility -
centralization and decentralization -delegation of authority.

Unit IV:Staffing:Staffing nature and purpose, selection, PA and Creer planning

Unit V: Directing: Nature of directing - leadership qualities - styles - motivation - morake
and discipling.

UnitVI Controlling: The objectives and pracess of control - Role of mformation in
control- Performance standard — Measurement of performance, remedial act — Integrated
control system in an organization. Control techniques,

Text Books

1. Koontz, Weihrich Essentials for Management :An International Perspective TMHE:
2V § P Rao & Hari Krishna Management text and cases Excel Books, hew Dethi

3. Kreitner, Management Theory and Applications, Cengage Learning. India, 20089

4, Robbins, Management, g™ edition Pearson Education, 2008,

Supgpesied Readings .
. Parag Diwan Management principles and practice, Facel Hooks, New Delhi

1 !
2. Anil Bhat & Arya Kumar Principles Proceesses and Pructices 1* E 2008 Oxford
3. Satyaraju & Parthsarthy, Management Text and Cuses, PHI Learning, 2009
4 Kanishka Bedi, Management and Enterpreneurship, |* Edition 2009 Oxford
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Economics-1

Objective;: To impart understanding of micro economic concepts.
Scheme: 20 marks for intermal evaluation. Internal- 10 marks for written test (Best of 2

put of 3), 10 marks will be for Project! Assignment/Presentation/Case Study End semester

exams will be ol 80 marks will have 7 theory questions out of which students will be
required Lo altempt any 5 guestions |
Svilabus

Unit 1:  Introduction to Bconomics: Dhefnition, Mature and Scope of Economics. Micro
and Macre Economics, Role of Economics in Decision Making.

Unit T1: Demand Analysis and Supply Analysis; Meaning of Demand. Types of
Diemand, Law of demand, Determinants of Demand, Demand Function, Elasticity of
demand- price elasticily of demand, Tncome elasticity of demand, Cross Elasticity of
demand, Law of Supply, Supply Schedule, Supply Curve, Price elasticity of supply,
Unit ITl: Production Analysis: Production lunction, Types of Production Function, Law
of Returns, Law of variable proportions, Law of Increasing Returns, Law of Constant
Returns, Law of Diminishing returns, Returns to scale,

Unit IV: Cost and Revenue Analvsis; Cost concepls, Elements of Cost, Relationship
hetween Production and Cost, Average and Marginal cost curves, Relationship belween

averape and marginal cost, Concept of revenue, Revenue Curve, Relationship between
average and margine] revenue,

Unit Vi Market Structures: Meaning of Market, Classification of markets, Perfect
Competition, Imperfect Competition, Monopolistic Market, Oligopoly Market, and
Duopoly Market.

Unit¥T: International Tread :Balance of Pavments, Concepts, Disequilibrium in BOP:
Wethods of Correction, Tread Barriers and Tread Stratesy, Free Trade vs. Protection,

Text Rouks . .
. Samuelson & W.10. Nerdhaos -Economics 18 eTata MacGraw Hill
3. D N.Dwivedi, Managerial Economics, Vikas Publications, Mew Delhi—
3. S K Aparwala Microeconomics - Excel Books
4, Atmanand Managerial Economics Excel Books, Mew Delhi
5. Henderson Micrveconomic Theory: A Mathematical Approach,3elata Mac
Graw 111l
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Basic Accounting BB 104

Objective: To familiarize and develop an enderstanding ol atcounting concepts for
effective recording of business operations of an entity with special reference to corporate
form of business organizalon,
scheme: The faculty member will award internal marks out of 20 {10 for Tests and 10
fior project) The semester examination carrying 80 marks will have two sections A and B.
Section A worth 20 marks will have 3 theory questions out of which students will be
required to attempt any 2 questions. Section B carrying 60 marks will contain five
practical/numerical problem(s), out of which a candidate is required to attempt any three.
Syllabus

Detailed Contents : .
Unit I Purpose of Accounting and its. Place in Business, Limitations, Relationship with
other Financial Areas. Advantages & Importance.

Unit 11:Basic Accounting Concepts and convensions : Money Measurement Concept,
Entity Concept, Going Concern Concept, Cost Concept, Dhual  Aspect Concept,
Accrual Concept, Conservatism, Materiality Concept, Consistency concept, and
accounting CoNvensKns

Unit M Aceounting Structure : Process of Accounting Journal, Ledger and Trial
Balance Errors & their rectification based on Double Entry Book-Keeping System,
Unit TV; Bank Reconciliation statement.

Unit V:Preparation of Financial Statements ;: Form and Preparation of Income

Staternent and Statement of Financial Position, Adjpustments.

Unit VI: Accounting for Deprecation and its importance in decision making.-Fixed
Installment Methods & Reducing Balance Methods, .
Unit VII:Preparation of final accounts of Joint stock companies and overview of Indian
and Intermational accounting standards.

Text Books: .
1. Agrawal Srinivasan Accounting Made Ensy le Tata McGraw Hill

2, Sudhindra Bhat Management Accounting Excel Books, New Del
1. 5N, Maheshwarl, Introduction to Accountancy, Vikas Pub Edition, 2009
4, Nitin Balwani Acconnting and Finance for Managers, Excel Books, New Delhi
% M.Ramchandran, Kakani, Financial Accounting for Management, ThH, 2008
6. Jain & Jain Accounting for Manapger, PathMaker, Banglore
Reference Books:
|. Paresh Shah, Basic Financial Accounting for Management, New Delhi, Oxford
University Press, 2008,
2. Banerjeee, Financial Accounting, PTI, 2009.
3. John Wild, Financial Accounting Information for Decisions, Mew Delhi, Tata-
Mac Graw-Hill, 2008
4. S.N. Mzheshwari and 5. K. Maheshwari, A Text Book of Accounting for
Management, New Delhi, Vikas Publishing House, 10th Edition, 2009

5. Louderback, Managerial Accounting | 0th edition, Cengage Learning.India
6. S.K. Bhattacharyya, Accounting for Managers, Reprint 2009, Vikas Publishing
House Pyt Lid. —
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Objective: To Rmaliarize the studert with the concepts and principles and finctions of
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Information Technology BB 166
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Second Semester

Curriculum

BBA (Full Time) 3 Yrs. Program of D.A.V.V., Indore

For

Affiliated Institutions



SEMESTER 11

BB201 Business communication

BB202 Human Resource Management

BB202 Economics-11

BB204 Financial Management

BB205 English

BB206 Management Information System



Business communication BB 201

Objectives 1o penerate understanding of communication process end develop communication
gkills among the students,

Scheme: 20 marks for internal evaluation. The assessment shall be doge on the basis of test,
case ard assignments. Exterral examination shall he of 30 marks for two sections section A
& B. The section A shall have 6 questions, gquestions shall be of logical and analytical type.
Emphasis shall bz on real life situation hased guestions rather direct theory hased guestions.
Ot of 6 questions & shall be solved for 84 marks and there shall he a case for 16 marks in
gection B.

syliahus

LINIT-I

Communication-Defining conmimunicatzon, Process of communication, Communication
Model, Objectives of communication, Principles of communication, Imparlance of Business
communalion, Importance Feed hack,

LIMIT 11

Chunnefs of communication, Tvpes of communicetion. Dimensions of communication, Barriers
1o communication Verbal, Mon-Verbal, Formal, Informal communication.

LMIT 0T
Fundamental of Bussiness wriling, Format of Bussiness, Types of Ruginess letter, Inquiry

tatter, complaint letter Persuesive letter. Proposal, Repart Weiting,

LINET Y
Ernplosmment Messages Writing Resume, Application letter, Writing the opening paragraph,
Writinge the closiong perapraph, summarizing

LMNIT

spoken skills Conducting Presentation, Orul presemation, Debates, Specches, Tnteryisywy,
Crowp Discussion, English Pronunciation, Building Vocabulary.

LINIT VI

Barriers 1o Ellective Communication and ways to-overcoime them, Listening: Importance of
Listening, Types of Listening , Barriers to Listening and overcoming them, Listening
aitustions, Developing Listening Skills,

Text Books
1. M.K. Schpal, Managerial communication, Excel Books, 2010
2. Rohini Aggarwal, Business Communication,Orpanisation Management, Taxmani 2010
3. P Chaturvedi, Business Communication Concepts Cases & Applications,le Pearsan
Edueation
4. Abha Shurma Remedial English, Acme [eaming
shalini Sharma Ceucepts of professional Communication, Acme Learming
6. Penrose, Business Comonication for Managers, 5th edition, Cenpape Learning, India

ol




Human Resource Management BB 202

Objective: To penerate understanding of the human resource management and impar
knowledge of the function, '
Scheme: 20 marks for intermal evaluation. The assessment shall be done on the basis of test,
case and sssignments, External examination shall be of 80 marks for two sections section A
& B, The section A shall have 6 questions, questions shall be of Jogical and analytical rype.
Emphasis shall be on real life situation besed questions rether direct theory bused questions.
Out of 6 questions 4 shall be solved for 64 marks and there shall be a case for 16 marks in
section B,
Svllabus
Unit 1 ; Intreduction: Importance of Human Resource Management ~ Meaning, Mature and
Scope, Functions and Role of HR Mamager — Advisory and service function o other
depariment — HRM function planning — ohjectives and policies, organizing the HRM
D partment.
Unit 11 : Procurement and Development Functions: Job Analysis, Job description. job
specification, recruitment, selection, placement and induction and socralizabion,
Uit I: Training & development. Types and method, job change — career planming.
promotion. demotion, transfer, separarions,
Unit IV : Compensation Function: Job evaluation — Merit mting - Mothods of wage,
pavment, incentive compensation — Types, advantages, perquisiles.
Wage system in India — Minimum wage, fair wage, living wuge
Unit ¥ : Maintemance and Integration Functions: Administration of welfare, amenities &
fringe benefits, safety & secidemt prevention work, environment filigue safety, accident
prevention. Employes grievances and their redressal, suggestion schemes, administration of
discipline.
Unit V1 : Audit and Control Function: Performance apprasal — purpose, factors, methods
150 degree feed back uses and application, human resource aocounting
Text Books

. Ashwathoppo K Human Resource Manugement, be Tata MoGraw Hill

2. PL Rop Comprehensive Human Resource Management Excel Books

3. Rajkumar Human Resource Management Strategic Analysis and Cases,
[.K International Publishers, Delhi
Savadain Mirza, Human Hesources Munsagement, de, Taw MeGraw Hall
Momur L Tayeb, Internationsl Human Resource Management, Cxford,
Subbs Rao, Essential of HRM and Indusirial Relation, 2008, Himalava Pub.
House.
Suggested Readings:

I. PJyothi &D.N Venkatesh Human Resources Management,Oxford 2010

2. Durmi, Homan Resources Management,Pearsoneducation, 2010
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Economies 11 BB 203
::Llﬂr To yenerate urdderstanditng of the sssremsinmiion s Wgart keeniige o e
Beheme: 200 mavks fur interral evabustion. The sowssmsti dhall be done on Se S of o,
case and assignanents, Faterial examination shidl b of 30 mrks for bt st sention £
& I8, The section A stall have 6 questions, gquestion shall be of loglisl ad ity ton
Emphasis shall be on real life sitution baved questions rither Sieo tasry bed guodtivns
Ot of 6 questions 4 stall be sdved Tor 64 morks wd tere dall be & cose for 16 maks =
section B,
Syltabus
Uit 12 Mationsl Incomie:  Meaning, Definition and nporimes of Macpn Fovmenisa
National Income: Mesring, Definitions: Mations] Iresene, GNP & VWP, (19 & N7,
Persomal Income (P1), Dispouble Incims (IR), Per Capits lresme (PC), Fasl Ve
Income (NI}
Unit 2: Thearies of Employment: Classics) thesey of smplupment — Say's b of sasies -
Keynesizn theory of smployment — Consumption Turtion — APC, MPC, Cactnry nflasncing
commumption function — Irvestinent funetion - MEC snd Rate sod Fate of Ieteret
Unmit 3: Money And Theories Of Muoney: Wearing, function snd clmaification of Mosey-
Greshan's law — BB, Clhssification of Money — M1, M2, M3, 06 Theordes of Money -
Fisher's quartity theory of Money, Cambridge sppriech (srdail, Figm, Bobernson vt
Fzymen ).
Unit 4: Trade Cycle #nd Inflation: Trade cycles - Meaning snd definition - Phases of 2 trade optie -
Irﬂﬂli:mrmﬁnhhn—hmﬂflnrﬂhd;ﬂﬂmm#hﬂﬂm-mﬁmm
ircflathom,
U:Hﬁﬂmﬂimmmmrm:ﬁmhwﬁmm-m
process of credit crestion - Crmeept of Non Banking Fiesnoe Comgrenies INEFCs) -

- Types of insurance - Life Inaurance and Geness! Inurarse - Fonctons of e Roere
Md!:ﬂh-%ﬁdﬁﬂﬂcﬂmﬂ-mmﬂmm
Text Books




Financial Management BB 204

?“:{E?:;Lismmmi.m tnd (!E'tf’ﬂ'lit[!l un HﬂdHT.'l'l.i.l.:l‘l-ding of tools and techmigues for effective
. rpretations of financial statement and methods for efficient management of
funds of an entity with special reference to corporate form of business arganization.

Scheme: 20 marks for internal evaluation. The assessment shall be done o the basis of test,
case and assignments External examination shall be of 80 marks. There will be two sections.
Section A, theoretical, is worth 32 marks with 3 questions out of which student will attempt
uny 2. Section B will contain practical, numercal questions  having 5 questions and will be
worth 48 marks and student will be require 1o attempt 3 questions with or without choice.
Syllabus:

Unit 1: Introduction: Concepts, Mature, Scope, Function and Objectives of Financial
Management. Basic Financial Decisions: [nvestment, Financing and Dividend Decisions,
Unit 2: Analysis and Interpretation of Corporate Final Accounts: Understanding the
Parameters of health of Business: Liquidity, Profitability, Solvency and Efficiency through
learning compistation, analysis and interpretation of various tools of financial analysis
Preparation of Cash Flow Statement as per Accounting Standard and its Analysis

Unit 3: Leverage Analysis: Developing the Concept of Leverage in Finance. Computation
and inferences of Degree of Operating Leverage, Financial Leverage and Combined
Leverage.

Unit 4: Investment Decisions: Analysis of Risk and Uncertainty. Concept and Computation
of Time Value of Money, DCF and Non DCF methods of Investment Appraisal. Project
sefection on the basis of Investment Decisions. Valuating Investment Proposals for Decision
Making. Capital Rationing

Linit §; Managemeni of Working Capitak: Concepts, components, Determinants and need
of Warking Capital. Computation of Working Capital for a Company.

Text Books:

. Dr.R.P, Rustagi Fundamentals of Financial Management, Taxmann’s

2. LM. Pandey, Financial Management, Vikas Publication House, ¥th Bd.,

3. Sudhindra Bhat , Financial Management Excel Book

4, Shurti Naagar Fundamental of Financial Management Parshva Publishers

5. Brigham, Fundamentals of Financial Management, 10th, Cengage Leaming
6. Chandra Bose Fundamentils of Financial Management, PHI, 2005 e
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Englich B3 205
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Third Semester
Curriculum

BBA (Full Time) 3 Yrs. Program of D.ALV.V.,

Indore
For
Affiliated Institutions =



BB 301

BB 302

BB 303

BB 304

BB 305

BB 306

Semester 111

Marketing Management

Organizational Behavior

Business Environment

Business costing

Operations Management

Business statistics




i

Marketing Management BB 301

Objective: To generate understandin

& of the marketing management and impart knowledge
af the function.

a7 . | F 1 T
Scheme: 20 marks for internal evaluation, The assessment shall be done on the basis of test,

case wnd assignments. External examination shall be of 80 marks for twa sections section A

& B. The section A shall have 6 questions, questions shall ba of logical

. and analviical type,
Emphasis shall fapetiss

be on real life situation based questions rather direct thea ry based questions.
Out of & questions 4 shall be solved for 64 marks and there shall be a case for 16 marks in

section B,
Course Content
Unit : 1
Marketing ;- Mearning - cancept - functions - marketing Planning & implementation
marketing Programmes - Marketing environment — Micro and Macro,
Unit 11:
Market Segmentation and consumer behaviour — Influencing factors, Decision
process - Marketing Research - Marketing information system
Unit ; 111
Product - Meaning - Produet planning - policies - positioning - New product
Unil ; 1Y
Pricing:= Pricing objectives - Setting and medifving the price — Initiating price changes and
responding to price changes,
Unit : Vs
Promotion: Promotion Mix - Advertisement - Messape - copy writing - Media strategy -
sales promotion - Personal selling and publicity.
Unit : VI:
Physical Distribution and Strategics:-  Distribution Mix - Mamaging  channel -
intermediaries - transport and warehousing -
Text Books
. Debraj Dutta Mahua Dutta, Marketing Management,2010 Vrnds Publication
2. P.K.Chopra , Marketing Management 2010, Dreamtech Press New Dethi
1, V.5.Ramasamy & Namakumari.5, Marketing Manasgement, 2010, Macmillan,
4. Saxena, Marketing Management, 2010, Tata Megraw Hill
5. Chandra Bose,Modern Marketing Principle and Practices,2010,PHI Learning
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Organization Behavior BB 302

Otsjective: To groerate understanding of organieational bebuvior snd imgan knowledge of
the fanction

Scheme: 20 marks for internal evaluation. The assessment shall be done on the basis of test,
cane and maignments. External examinathon shall be of 80 marks for two section section A
& B The section A shall have 6 question, questions stall be of lopcal and amalytical type.
Emphasis shall be on real life shtustion based questions rather direct theory based questiom,

Onat of 6§ questions 4 shall be wived for 64 marks and there shall be 3 case for 16 miarks in
section B

Syvllabas
Unie: 1
Of) History and Developmers; Imponance of OB to the field of mamgement. Basic
betavioral Procems: Cognitive functions - intefligence, Creativity, Problem solving, Learning
and ity process - implication,
Uitz 11:
Anitudes snd Values, Persomlity - Concepts, theories, estimation and applications:
Perception - implication, counseling - imporiance and relevance.
Umie: 111
Mertivation - Theornies and applications to management,
Unit: IV:
Leadership - Role and functions of 8 leader, Leadership theorizs and styles, implications for
manapement, Ahernatives 1o leadership;
Unit: V:
Orgarizational Development - approaches, irdervention sirategles, implementation;
Organizational culiure - relevance of culture in the changing scenario, Organizational
Politics, impression management and defensive behavior
Usit VL
Organizational change - Approsches and resistance 10 change, Mansger 2 a change agent;
Conflict manapement, rature, sources. Current applications and future trends in OB,
Tent Boouks
|. Kamran Sultan Organizatioal behavior , 201 1 Dreamtech Press
2. Kazramps! Business Mansgement & Organisational Behaviour, 2011, IK
International Publication
3. Agrawal P.K Management Process & Organisational Behaviour,201 |, Vrnda Pub
4. B S Dwivedl, “Human Relations and Organizational Behavior: A Global
Perspective”, Macmillan




Business Environment BB 303

Objective: To gencrate understanding of business environment and impart knowledge of the
function.

Scheme: 20 marks for intermal evaluation. The assessment shall be done on the basis of test,
case amd assignments. External examination shall be of 80 marks for lwo sections saction A
& B. The section A shall have & questions, questions shall be of logical and mmalytical type.
Emphasis shall be on real life sftuation based guestions rather direct theory based questions.

Out of 6 questions 4 shall be solved for 64 marks and there chall be & case for 16 marks in
section B,

Syllabus
1. Meaming of Business Environment, Factors affecting environment 1o the business, Internal
and external environment, micro environment, macro environment. Types of cnvirenment,
2. Feonomic Environment: Nature of coonomy, structure of the economy, economic palicies,
economic conditions.
4. Political Environment: Economic roles of the government, government and legal
envitomment, economic roles of government of India.
4. Technological Environment: Concept and significance of technological environment,
regulation of foreign investment and collahoration.
£ Sncial Environment: Business and society, husiness and culture, language, culture and
organizationa] behaviour, other social/cultural fectors, social responsibility of business.
6. The contribution of Public sector enterprises in India, Privatization and disinvestment in
India, Foreign Direct Investment in India, its impact on Indian economy.
Text Books

l. Weelmegham, Business environment,2011, Vrinda Publication

2. Aswathuppa k, Essentials of Business environment, Himalaya Publishing house.

3. Paul, Justin, Business Environment, Tata McGraw Hill

4 Palwar. Economie Environment of Business, PHI, New Delhi 2004
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Operations Management BB-305

F}bi!ﬂ'h'ﬂ To gve understanding of operations as function and <kills of msjor decisions ares
n operations as function.

Scheme: There shall be 20 marks for internsl evalustion and 80 for swemms]l paper
Examination paper shall have two sections Section A and Section B. Section A @hall v
theoretical questions and section B shall have numerical There shall be five guestons
section A and three shall be answered for 48 marks. The section B shell have 4 questions and
two to be answered for 32 marks.

Syllabus:

L

Introduction to productions and operations mapsgemenn: Naturs of prodocton
productions and system, production as an organizational fincrion, decision making i
production, production management and operstions management, Charscieristics of
modern production and operation management, organization of production fmmenon,
recent trends in production/operalinns Manacement.

Production process. mamdfacturing end service operstions: production  prOOSSS,
manufacturing opcration, service operations, selection of process non menufactuning
or service operations, difference betwesn manufecnring ind service Operstions,
classification of meanufacturine process, manufaciuring opeTstions 25 COmVTTERA
process, charactenistics of modern manufacmring process.

1L Design of production system: Product process and production &esizn Sectors

influencing product design, approaches for producs desion, process planaine and
process design, process selection, process mansg=ment, Major procsss decicions,

IV. Plant location & Plant lavout — Location theorics, freedom of lecations, ooors @

V.

selection, sieps in location selection. relative importance of locstion factors, locaton
models, Meaning. definition scope and of facility Evour, factors mfluencing iayout,
types of layout, importance of layout, lavout plannine. lavout fools and techragues
aralysis if layout with computers, criteria for selection and desion of bvout, byvout
design procedure.

Materials Management — functions, mesning and operations, - overview of matenizis
planning & material requirement planning, over view of Siore manzcement —
objectives & functions.

V1. Quality control — Purpose of inspection and quality control - conirol cherts and

acceptance sampling by variable and sttributes. Sample plan OC curve, AQL. ADQL,
LTPD.

Text Books

l.
2.
- 3
4.

S.N Chary, Theory & Problems in Production and Operations Mansgement, TMH
R.V.Badi N.V.Badi Production & Operations Management,Vrinda Pubbcetion

B. Mzhadevan; Operation Management; Theory and Practice” Pearson Educanon,
Ashwathappa, Production and Operation Management, Himalsyz Pubishing




) Business and Statistics BB 306

Objective: To generate understanding of the statistics in business decision making and
impart knowledge of the tools of statistics.
Scheme: 20 marks for internal evaluation. The assessment shall be done on the basis of test,
case and assignments. External examination shall be of B0 marks fior two sections section A
& B. The section A shall have 6 questions, questions shall be of logical and snalytical fype.
Emphasis shall be on real life situation based questions rather direct theory based questions.
Out of 6 questions 4 shall be solved for 64 marks and there shall be 2 case for 16 marks in
section B.
Svilabus
Unit : 1 Introduction to statistics — purpose of statistics - kinds of numbers, measurements,
variables, attributes, UNITs, discrete and continuous data. Frequency distributions -
continuous frequency distribution — graphic representation — Histogram — frequency polygon
and their uses,
Unit :I1 Measures of central tendency — Mean, Median, Made merits and dements — Measurs
of Dispersion ~ Range, mean deviation, standard deviation, coefficient of vanations.
Unit 11T Concept of probability - Law of Addition — Law of Multiplication and conditions|
probabilities — Random wvariables — Iis expectation and variances - Applications in
Management. Probability distributions:- Binomial distribution, Poisson distribution and
normal distribution.
Unit : IV Population parameters and sample staiistics — standard emor - samnpling
distributions of statistics — large sample tests — single mean, Difference of means, sngle
proportion — Difference of proportions -
Unit : ¥ Correlation and regression — Scatier Diagram — Coefficient of correlation - Rank
Correlation — Ragression — Lines of Regression index nos. Simple, weighted - comsumer
price index — wholesale price index.
Unit ¢ VI Time Series: Components — Trends - Seasonal — cyclical - sregular varmbles -
Measurement of trend — Method of semi averages and method of moving averages principle
of least squares — Measurement of seasonal fluctiuations — simple averages — Ratio 1o rend
method — Ratio to moving average method - simple problems.
Text Books

1. T.MSrivastava, Statistics for Management, TMH, 2048

2. Agrawal D.R, Business Statistics, 2010, Vrnda Publication
3, §.P. Gupta, “Statistical Methods™, New Delhi, Sultan Chand and Sons, 20607
4

. S.C. Gupta, Business Statistics, Himaksya Pub House, 2008 /ﬁi -
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Entreprencurship BR-401

Conrse Objeciiver The '-1l"I!|l"l‘|-.1"-'L‘ bl ennnire 35 0 P bbebse thie stoddeits siil dhie aronand
renlities o stacting & managing thelr own Entrepreneurind ventures,

Sebemet 20 marks for itevial evilusiion. The assessment shall be done on the busis of test,
cise aod wsslgnments, Exterond éxomination sball be of 80 macks for v sectlons seetion A
& B Fhe section A shall lave 6 questions, questions shill be ol logical o analytical type.
Emphasis sholl be on veal Vit sitontion based questions votier divect theory braed questions.
Ot of 6 guestions 4 shall be solved for 64 moeks mwl Meee shall be o ease for 16 moeks n
section B,

Conrse sontenls

L Introduction to EntrepreneurshipOefiniion of Gurepronenr, Batreprensurinl Tealts, s
Entreprencur vs, Muanager, Untreprencus vs, Intraprenenr. The Entreprencurinl decision
process, Roke of Entreprencurship in Beonomie Development, Fihles amd Social

responsibility of Entreprencars, Oppornities for Entreprenewrs in India and ahroml. Woman
s Enlrepreneur,

L. Creating and Stavting the Venlure

Sources of pew Wdeas, Methods of generating deas, crenting prablen selving, produc
planming amd development process,
X The Business Mlan

Mature aml scope of Business plan, Writing Business Plan, Evaluating Business plans, Using

avel implementing business plans, Murketing plan, Goancial plan s the organizational plan,
Launching formalities,

A, Financing amd Mansgiog the new venture

sources of capital, Record keeping, vecruitment, motivating and leading tenms, financial
comtrols, Marketing and sales controls, E-commerce and Enlveprencuiship, Internet
ndvertising

8. Mew venture Expansion Strategies amid Issues

Features and evaluation of joint ventures, acquisitions, merges, franchising. Pubiic ssoes,
rights issues, bonus issues and stock splits,

. Institotionol support to Entreprenenrship

Role of Directorate of Industries, District lidlustries, Centers (D1CsY, Tndusteind Developmen
Corporation (1D, State Financial corporation (81Cs), Commercind banks Small Scale
Industries Development Corporations (S51DC8), Khadi and village tndustries Commission

(RYITC), National Small Industries Corporation (NSIC), Small Industries Development Bank
of Tndia (SIDBI)

Text Readings:
. Alpana Trehan, Entreprencarship, 201 1, Drenmtech Press New Delhi
A

o Maidu &korishoarao, Management and Entreprencurship (K Internstional Publication

. Charanthimath, Entreprencurship development small business enterprises, Pearson
education, 2008

4, Vasant Desai: Small seale Industries and Entrepreneurship, Himalaya Publishing
House, 20049,

fard

,,:;p\\
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Supply Chain Management BB-402

Objective: To offer understanding of supply chain functions and advantages for business.
Scheme: There shall be 20 marks for internal evaluation and 80 for exlernal paper.
Examination paper shall have two sections Section A and Section B. Section A shall have
theoretical questions and section B shall have numerical, There shall be five questions in
section A and three shall be answered for 48 marks. The section B shall have 4 guestions and
two to be answered for 32 marks.

Course contents

Development of SCM concepts and Definitions — key decision areas — sirategic
Supply Chain Management and Key components, External Drivers of Change.
Dimensions of Logistics — The Macro perspective and the macro dimension — Logistic
system analysis.

Sourcing strategy: Manufacturing tmanagement — make or buy decision — capacity
management - Materials Management — choice of sources — procurement planning.
Distribution strategy: Choice of Market — network design — warehouse designed
operation and distribution planning — transportation — packaging,

Inventory Strategy: Demand forecasting — inventory planning — planning of stocking
facilities — warehouse location allocation. Warchouse design and operations
inventory narms.

Channels of Distribution — Customer Service Strategy: Identification of Service
needs, cost of services — revenue Management.

IT integrated focus, E Commerce and Supply Chain Management. Organizational
Issues and Supply Chain. ERP and Supply Chain Management,

Text Readings:

[

Mohanty & Deshmukh, Supply Chain Management, 201 |,Biztantra

2. Upendra Kachru Exploring the Supply Chain, 2010, Excel Books,

3. Janat Shah Supply Chain Management, 2010, Pearson Education,

4. Badi N.V. Supply Chain Management. 2010, Vrinda Publications
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International business BB-403
Objective: To mpart understanding of international business,

Scheme: 20 marks for internal evaluation. The assessment shall be dane on the basis of test,
cose and assipnments, External examination shall be of 80 marks for teo sections section A
& B. The section A shall have 6 questions, questions shall be of logical and analytical type.
Emplasis shall be on real ke situation based guestions rather direet theory based questions.

Out of 6 questions 4 shall be solved for 64 murks umd Lhere shall be o case for 16 marks in
gevlion B,

Course contents

1. An Overview of Internatinnal Business: Framework of International Business, Types of
Imternational Business, [nternational Business Approaches, Glohal Marketing Theory of
Competitive Advamtages, Neo-Classicul, Modem Approach o International Business,
Problems of Trads and Ajd o Developing Countries,

1. International Business Decision ; Mode of Entry, Marketing Mix . Factors Affecting
decision For Intemativnel Business,

3 Role OF International Institutions: GATT, WTO, ECM, IMF, [BRD, DA, IFC,
UNCTATY, In Interpational Business, Recent Trends in Waorld rade, Muolli Mationml
Corporations and the Trade.

4. Kecent Trends in India’s Forcipn Trade: Exporl aod Impocl Policy, Trade Policy,

Ralance of Payment, Custom and Taritt Rationalization. ldentifying Foreign Markets and

Cwerseas markets, Internationzl Marketing M, Product Development, Transfer Logistics
und Distribution Channels, Role of Docomantation in International Trade, Export Pricing,

Bethods of Intesrmational Paviments,

S.dnternational Capital Movement: Risk in International  Operations,  [ntermaticnal

Investment, Fioancing of Foreign teade, Factor Mobility and Dircct Foreign Tnvestment,

Export Finance, Pre and poslt Shipmernt ¢cedit, Introduction o FEMA, Insurance. Role of
LCGC and export Promotion Couseils, Eurecurrency Market,

. .Regional Economic Groupings: Major Teading Blocks, Globalization with Social

respomsibility, Intvaduetion to Enternational Monetary and Fimarcial System,

Text Readings:
k_ Astwarthapa International Business Environment, 201 | Tara Meograw Tl
hahue Dutte, International Business, 2001, 1K Internatione] Publication
Hamillon The International Business Environment Oxford Press

Shajzhan International Business [ndian Macmillan Poblishers



Indian legal system for business BB-404

Objective: To impart understanding of international business,
Scheme: 20 marks for internal evaluation, The assessment shall be done on ihe basis of test,

case and assignments. External examination shall be of 80 marks for two sections section A
& B. The section A shall have 6 questions, questions shall be of logical and analytical type.
Emphasis shall be on real life situation based questions rather direct theory based questions.
Out of 6 questions 4 shall be solved for 64 marks and there shall be n case for 16 marks in

section B,

Course conlenis
1. The Indian Contract Act, 1872 Essentials of a Valid Contracl, Void and Yoidable

Agreements, Performance of Contracts, Breach of a Contract and lts Remedies, Quasi-
Contracts. Indemnitv and Guarantee, Bailment and Pledge, Contract of Agency.
3 The Sale of Goods Act. 1930: Formation of a Sales Contract.

INegotiable Instrument Act, 1881: Definition and Essential Features of Negotiable
Instruments, Types of Instraments and Endorsement. Parties 10 Negotiable Instrument.

4 Consumer Protection Act- Provisions related to consumer protection and Redressal of
consumer Grievances.

5. Evolution of Indian Companies Act, 1956, The Companies Act, 1956: Types of
Companies, Memaorandum and Article of Association, Sharcholders and Debenture Holders,

Minority Protection, Winding-up.
6.Law of Partnership:Definition and Nature of Partnership. Formation of Partnership,Rights,

Duties and Liabilities of Partners, Dissolution of Partnership Firm.

Suppested readings
1. P.K.Goel Business Laws for Ma nagers, 2010, Biztantra

3 Awvtar Singh, Mercantile Law, Eastern Book Company

-

1. Chandra Bose, Business Laws, PHI, 2008
4 Bulchandani, Business Law for Management, 2009, Himalaya Publishing House.




Management Accounting BB-403
Objective: To familiarize and develop an understanding of basic concepts, ok 2ad
techniques of minagement accounting used for businsss decisions.

Mhﬂmmmﬁmﬁmm-

Examination paper shall have two sections Section A and Section B. Eﬂﬂ'iﬁﬁs‘ﬂmtﬂ
There stall be five questons =

theoretical questions end section B shall have numenc2l
section A and three shall be answercd for 48 marks. The ssction B shall have 4 questons 2l
two 1o be answered for 32 marks,

Course contents

Basics of Management Accounting:

Meaning and definition of Managemenm Accounting. Evolution .
Nature and Scope of Mansgemeni Accounting Relasonship of Mansgomenl ACTOUTETS
with Other Branches of Accounting and Other Disciplines of Stndias

Scheme: There shall be 20 marks for

of Manasement Accoamine.

Budgetary Control: Meaning of Budget Buidpetary Contrel 2nd s 052 25 & ME=senei
100, Functions of Budgets, Differsnce beiween Rudogrs snd Forecesis, Plemms Procss ans
Budgetary Process. Stages in Budeet Process, Various Types of Bodg=c Zao Bxsec
Budgeting, Activity Based Dudgeting Fixed =nd Flexible Bodecss, Behsviorsl Aspocts &=
Hudgeting

Standard Costing; Introduction to Standsrd Costing Cost Standerds and thesr Tvpes,
Standard Costing and Budgetary Control OpersSon of Stended Cossimg Svstem,
Establishing Standard Costs, Analysis, Interpretation. Presentsiion and Disposal of varznoes

Marginal Costing as @ Tool for Decision Making: Maxe or Buy Decision, Clesge B
peoduct Mix, Pricing Deecisions, Exploring = New Market, Shut-down Decstsons

Text Books:

1. §.PJain & K_1, Narang Cost and Memsement Accounting, Mayur Paperbacks, A-83, Seoior 3,

2. M.N. Arora Cost and Manasement Accounting{ Theory and Problems]; Himalave
Publishing House,

3. R.5.N Pizallai Bhagvathi Manapement Accounting: 5. Chand & Co. 162

4. VK Saxena & C.D. Vashist Cost and Manzgement Accounting Sultsn Chend & Sem.
5. MM Arora @ A Text Book of Cost and Mansgement Accounting Vikes Pebl. howse




Operations Research BB-406
Scheme: There shall be 20 marks for imernal evalusfion and BO for external paper.
Examination paper shall have two sections Section A and Section B. Section A shall have
thearetical questions and section B shall have numerical. There shall be five questions in

section A and three shall be answered for 48 marks, The section B shull have 4 questions and
two to be answered for 32 marks,

Course contents

Unit 1: Definition of operations research, models of operations research. scicntific
I:'I:'I.El.ll(_]ﬁl:l-[ﬂgf." of |::|1'||;_.~1'a[j|:_:.|15 research, scope of |_1-]'||:Tﬂjjl_|n5 research, iTI'.I|:ILI-J‘1¥."Ir'IEE of ﬁpf{'ﬂtiﬁﬂ.‘i
researchin decision making, tole of operations management, limitations of (H.

Umitz 11

Linear Programming: Introduction — Mathermatical formulation of a problem — Graphical
solutions, standard farms the simplex method for masimization and minimization problems.
Method applicution to management decisions,

Umit: 11

Transporiation problem — Introduction — Indtial basic feasible salution - MW method — Laast
cost method — Vogel's method — MOUDL — moving fowards optimality — snlution procedure
wilhoul degeneracy,

UNITIN

Assignment prohlem — Algorithm — Hungarian method — simple problems.

Unit = 1¥
Sequencing and replacement model: Sequencing problem - processing through 2 machines, 3
machine — s jobs end k machines and traveling salesman problem,

Uit = TV
Replacement of items that deleriorule produally — with tme. without time, that fails
completely — individual replacement — group replacement,
Cunit : ¥
Metwork models and simulation,
Metwork madels for project analysis CPM; Network construction and timve analvais: cost lime
trade off, PERT - prablems,
Text books
I. RE.Neerachamy, Operation Research,2010,1K International Publication
2. Chawla, Operation Rescarch, Kalyani Publication Ludhiyvana, 2009
3. Sharma Anand, Operation Research, 2008, Himalaya Publishing House
4. Kalawatl, Operations Research, Vikas Puhlcation Pyt ltd 2008
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BB602 Retail Management

Course Objective: The objecti  thi
: Jective of this course i o .
Marhesmons his course is to develop an nsight and understanding of Retail

Examination Scheme: Stude

The Somester Examy P nts shall be evnlgutcd on two components, internal and end semester examination,
{ : ATbe worth 80 marks, it will have two sections A and B. Section A worth 60 marks will

comprise of sev : sions t wwhi : ‘
s P S;‘ fse\ e:\ theory questions, out of which a student will be required to attempt any four questions,
ection B worth 20 marks will contain a case.

Introduction to retailing: Definition and scope, evolution of retailing, types of retail, trends in
Unit-1 retailing industry, benefits of retailing, retailing environment,

Retail purchasing and pricing: 1

Unit-I1 Purchase management:- Merchandise purchasing, open to buy, open to buy planning, analyzing
the merchandise performance, Pricing strategies:-every day pricing, competitive based pricing,

price skimming, market-oriented pricing, marginal cost pricing,

Retail price strategies: - mark-up pricing, vendor pricing, competitive pricing, psychological

pricing.

Retail marketing and promotion: Nature and scope:-relationship marketing, market strategies,
Unit-ITI retail research

Understanding the retail customer:- retail market, population analysis, demographic analysis,
consumer behaviour

Retail promotion Mix: - Retail promotion programme, retail advertising media, promotional
budget.

Customer services: - customer services, services quality gaps, service recovery.,

Information system in retailing: Acquiring and using information strategies, technology in
Unit-IV retail, information sources, retail information system.

Retailing in India: Evolution and trends in organised retailing, Indian organised retail market, FJ
Unit-V FDI in Indian organised retail sector, retail scenario in India, future trends of retail in lndi.. il

Unit-VI | Ethical and legal issues in Retailing: Dealing with ethical issues, social responsibility, 3
environmental orientation, waste reduction at mil‘s_tores. :

BOOKS:

1. SwapnaPmdhan,M
2. Gibson Vedamani,




BB603

Course Objective:

Management

Strategic Management

The objective of thi o 3 -
Jective of this course is to develop an insight and understanding of Strategic

Examination ¢ .
e 'g‘;:]i?;:)el: Zc'hemch, ?ltudents shall be evahljatefi on two components, internal and end semester examination.
xam shall be worth 80 marks, it will have two sections A and B. Section A worth 60 marks will

comprise of seven theory questions, out of which i i '
_ ) a student will be required to attempt any four questions
Section B worth 20 marks will contain a case. ¢ S : ‘

Unit-1

Strategic Management: An Introduction

Strategic thinking Vs Strategic management Vs Strategic planning, Meaning of strategic
management, concept of strategy, policy and strategy, strategy and tactic, Strategy and strategic
plan, Nature of strategic plan, nature of strategic decisions, approaches to strategic decision
making, levels f strategies, The strategic management process, strategic management: merits and
demerits

Unit-1I

Mission, Objectives, Goals and Ethics

What is mission, concept of goals, Integration of individual and organisation goals: A
Challenge, How Objectives are pursued, how are mission and objectives are formulated, why do
mission and objective change, vision mission, objectives, goals and Strategy: Mutual
relationships, core of strategic management: vision A-must, ethics and strategy

Unit-III

External environment: Analysis and appraisal

Concept of environment, environmental analysis and appraisal, why environmental scanning and
analysis, component of environment, SWOT:A tool of environment analysis, techniques of
environmental search and analysis, ETOP: A technique of diagnosis, decision making on

environmental information.

Unit-1V

Organisational change and innovation:-

Planned and unplanned change, causes or forces of organisational change, managing planned
change, choosing a change strategy, creativity and innovation in organisations, organisational

creativity and innovation process, learning organisation

Unit-V

Generic competitive strategy:-

Generic vs. competitive strategy, the five generic competitive strategy, competitive marketing
strategy option, offensive vs. defensive strategy,

Corporate strategy:-










BB605M
Marketing of Services

Course Objective: The objec : :
Sorviiins Jective of this course is to develop an insight and understanding of Marketing of

comprise of seven theory questlons
Section B worth 20 marks will con

Unit-1 INTRODUCTION TO SERVICE MARKETING-Meaning, Defination, Characteristics,
Components, Classification of Service Marketing, Factors Leading to a Service Economy.

Unit-1I SERVICE CONSUMER BEHAVIOUR- Understanding the Service Customer as a Decision
Maker, Customer purchase is Associated with Risk, How Service Customers Evaluate the
Service, The Service Consumer Decision Process, and The Decision Making Process in the
Service Sector, Components of Customer Expectations, Service Satisfaction, Service Quality
Dimensions,

Unit-II1 THE SERVICE DELIVERY PROCESS-Managing Service Encounters, Common Encounter
Situations, Managing Service Encounters for Satisfactory Outcomes, Service Failure, Service
Recovery, Process of Service Recovery, Customer Retention and Benefits.

Unit-IV STRATEGIC ISSUES IN SERVICE MARKETING-Market Segmentation in the Marketing
of Srevices, Target Marketing, Positioning of Services-How to Create a positioning Strategy,
Developing and maintaining Demand and Capacity.

Unit-v | CHALLENGES OF SERVICE MARKETING-Marketing Planning for Services, Devclopm
and Managing the Customer Service Function, Developing and Maintaining Quality of Senhns,

RELATIONSHIP MARKETING-The levels of Customer Relationships, Dnm u& |
| Relationship, Goal of relationship marketing.










BB606F
Internationg) Finance

Course Objective: 2
Finance, ¢ The objective of this course is 1o develop an insight ang
understanding of International

Unit-1 Introductif)n: International Trade, Its Importance, Theories of International Trade- Theory
Comparative Costs, Classical Theory, Absolute Advantage, Hecksher-Ohlin Theory, Free Trade
V/S Protection- Barriers To Foreign Trade, Tariff And Non-Tariff Barriers.

Unit-I1 Balance of Payment : Meaning Of BOP, Components Of BOP, Importance Of BOP, Meaning Of
Deficit And Surplus, Equilibrium, Disequilibrium And Adjustments, Methods Of Correcting
Disequilibrium, Accounting Principles In BOP.

Foreign Exchange Markets: Defining Foreign Exchange Market, Its Structure, Settlement System,
Exchange Rate, Participants, Understanding SPOT And Forward Rates, Foreign Exchange
Quotations, Premium And Discount In Forward Market, Cross Rates, Inverse Rates And

Arbitrage

Unit-111

Unit-IV Exchange Rate Determination: Determination Under Gold Standard And Paper Standard, Factors
Affecting Exchange Rates, Purchasing Power Parity Theory, Demand And Supply Theory,
Equilibrium Rate Of Exchange, Fluctuating V/S Fixed Exchange Rates, Exchange Control,

Objectives Of Exchange Control.

Instruments: ADR, GDR, Euro Currencies, International Commercial Papers.

International Financial Immutlom Immduotwu Tol%l!f, Its Ww and

Significance. : A S Eibgitetig










